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1990 CDITORIAL INDEX 


Welcome to the 1995 America’s 
Community Banker editorial index. 
The index lists articles from the 
December 1994 through December 
1995 issues of America’s Community 
Banker magazine. 

The editorial index features 31 
subject categories. Articles involving 
more than one category are listed 
more than once to provide for cross- 


Feature articles are listed in bold 
type. Monthly columns are listed in 
italics. 


ACCOUNTING 


“Financial Ratio Analysis: Why?” January 1995, p. 40. 


“Determining Product Profitability,” January 
1995, p. 19. 

“The Economics of Mortgage Servicing,” February 
1995, p. 38. 

“Activity-Based Accounting Can Help Boost 
Profits,” May 1995, p. 46. 

“Beyond the Efficiency Ratio,” June 1995, p. 44. 

“Competitive Mortgage Servicing,” September 1995, 
p. 44. 

“FAS 115: The Second Time Around,” December 
1995, p. 42. 

“Deciphering IRR Models,” December 1995, p.44. 


AFFORDABLE HOUSING 


“Exerting Leverage,” January 1995, p. 6. 

“Community Groups Fault Revised CRA Plan,” 
January 1995, p. 8. 

“Funding the American Dream,” January 1995, 
p- 10. 

“Dollars for Downpayments,” January 1995, p. 42. 

“A New, Improved FHA,” February 1995, p. 6. 

“Exploring Consortium Lending,” February 1995, 
p. 7. 

“Mortgage Bankers Feel Sting of Bias Hunters,” 
February 1995, p. 8. 

“Fannie, Freddie Ease Underwriting Guidelines,” 
February 1995, p. 10. 

“Going Against the Grain,” February 1995, p. 12. 

“Building a Better HUD,” March 1995, p. 11. 

“The New World of Automated Underwriting,” 
March 1995, p. 17. 

“More Financing Options Predicted for Home 
Buyers,” April 1995, p. 12. 

“Multi-Thrift CDC Under Development,” May 
1995, p. 10. 

“Up Front Aid Promotes Homeownership,” May 
1995,-p. 13. 

“What's Hot, What’s Not in Mortgage Lending,” 
May 1995, p. 15. 

“Fannie Mae Foundation Recognizes Affordable 
Housing Initiatives,” June 1995, p. 9. 

“Building Partnerships,” July 1995, p. 9. 

“Making a Compact with Communities,” July 
1995, p. 10. 

“A Vision of FHA,” July 1995, p. 12. 

“Reaching Nontraditional Borrowers,” July 1995, 
p. 22. 

“Seminar Promotes Housing Opportunities,” 
September 1995, p. 7. 

“Building a Foundation in Manufactured 


Housing,” September 1995, p. 12. 


“Affordable Housing Update,” October 1995, 
p- 33. 

“Staying on Top of Problem Projects,” October 
1995, p. 37. 

“CDB Initiatives Advance,” October 1995, p. 47. 

“FHLB, Navajo Nation Develop Housing Finance 
Program,” November 1995, p. 9. 

“New Homeownership Record Attainable,” 
December 1995, p. 7. 


AMERICA'S COMMUNITY BANYERS 


“Housing Partners Sets New Fundraising Record,” 
December 1994, p. 8. 

“The Leader of People’s,” December 1994, p. 32. 

“A High Price for Glass-Steagall Reform?” 
February 1995, p. 6. 

“A New Name,” March 1995, p. 8. 

“Encouraging Savings,” March 1995, p. 9. 

“Making Compliance More Efficient,” March 
1995, p. 27. 

“BIF-SAIF Disparity Poses Risks: D'Amato,” April 
1995, p. 8. 

“Leaving SAIF Behind,” April 1995, p. 9. 

“BIF-SAIF Bills Introduced,” May 1995, p. 8. 

“Testimony: Statistics vs. Heart,” May 1995, p. 9. 

“Reforming the FHLB System,” May 1995, p. 28. 

“Burden by the Foot,” June 1995, p. 7. 

“House Banking Committee Marks Up Glass- 
Steagall Repeal,” June 1995, p. 8. 

“Going Global,” June 1995, p. 37. 

“Actian Continuing on BIF-SAIF,” July 1995, p. 8. 

“Building Partnerships,” July 1995, p. 9. 

“A Vision of FHA,” July 1995, p. 12. 

“A Threat Turned Back,” July 1995, p. 15. 

“ACB Advocates One-Time Approach to Saving 
SAIF,” August 1995, p. 6. 

“A Standoff Over Reg Relief,” September 1995, p. 8. 

“Making the BIF-SAIF Case,” October 1995, p. 6. 

“Premium Disparity Real,” October 1995, p. 9. 

“Separating the SAIF Recap from Charter Reform,” 
November 1995, p. 7. 

“A Great Westerner in Washington,” December 
1995, p. 10. 

“New Homeownership Record Attainable,” 
December 1995, p. 7. 

“Montgomery Leads ACB Officer Slate,” December 
1995, p. 7. 

“Cooperative Effort Needed to Achieve Charter 
Modernization,” December 1995, p. 7. 

“Helfer: SAIF Resolution Important to Public 
Confidence,” December 1995, p. 8. 

“Fiechter Says Marketplace Should Determine 
Charters,” December 1995, p. 8. 

“Summit Needed to Move Industry Into the Next 
Century,” December 1995, p. 9. 


ADPRAISING 


“The New World of Automated Underwriting,” 
March 1995, p. 17. 
“Viewing Appraisal Oddities,” March 1995, p. 38. 
“EDI and Mortgage Lending,” November 1995, 
p- 31. 
“Dealing with Pier Pressure,” November 1995, p. 40. 


DiF-SAlt 


“FDIC Proposes BIF Premium Reduction,” March 
1995, p. 6. 
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“A Double Whammy for State Institutions,” March 
1995, p. 7. 

“FDIC Chairman Expresses SAIF Concern,” April 
1995, p. 8. 

“Leaving SAIF Behind,” April 1995, p. 9. 

“BIF-SAIF Bills Introduced,” May 1995, p. 8. 

“The Beginning of the End Game?” May 1995, p. 7. 

“Action Continuing on BIF-SAIF,” July 1995, p. 8. 

“ACB Advocates One-Time Approach to Saving 
SAIF,” August 1995, p. 6. 

“FDIC Reduces BIF Premiums,” September 1995, 
p. 7. 

“Making the BIF-SAIF Case,” October 1995, p. 6. 

“Premium Disparity Real,” October 1995, p. 9. 

“Separating the SAIF Recap from Charter Reform,” 
November 1995, p. 7. 

“Helfer: SAIF Resolution Important to Public 
Confidence,” December 1995, p. 8. 


DRANG MANAGEMENT 


“Determining Product Profitability,” January 
1995, p. 19. 

“Re-Engineering the Branch Network,” January 
1995, p. 26. 

“Managing the Paper Flow,” February 1995, p. 19. 

“The Time Advantage,” February 1995, p. 22. 

“Getting the Most Out of Mystery Shopping,” 
February 1995, p. 45. 

“Preparing for New Retail Delivery Systems,” 
February 1995, p. 45. 

“The Tell-Tale Signs of Internal Fraud,” February 
1995, p. 46. 

“OCC: Exercise Oversight in Retail Investment 
Sales,” February 1995, p. 46. 

“Making Compliance More Efficient,” 
March 1995, p. 27. 

“Travelers Checks: An Uncertain Future?” March 
1995, p. 31. 

“Managing Loose Change,” March 1995, p. 44. 

“Jump-Starting Sales,” March 1995, p. 44. 

“Rewarding Tellers,” March 1995, p. 45. 

“Shopping for an ATM Site,” March 1995, p. 47. 

“Adopting a Retailer’s Mentality,” April 1995, 
p. 21. 

“Looking Ahead,” May 1995, p. 12. 

“Cash in a Flash,” June 1995, p. 46. 

“Green Point Expands Network,” July 1995, p. 8. 

“Banking at Your Fingertips,” July 1995, p. 9. 

“First Chicago Decision Starts Marketing Wave,” 
July 1995, p. 10. 

“Interstate Branching and Profitability,” July 1995, 
p. 12. 

“The Withering Branch?” July 1995, p. 29. 

“Improving Cross-Selling,” July 1995, p. 45. 

“FAST Customer Service,” August 1995, p. 43. 

“Optimizing Distribution Channels,” October 
1995, p. 21. 

“Rounding Up Branches,” October 1995, p. 27. 

“A Match Made on Staten Island,” October 1995, 
p. 28. 

“Banking in a Booth,” November 1995, p. 44. 


CADITAL & STOCH CONVERSIONS 


“Taking Aim at Glass-Steagall?” January 1995, p. 6. 

“The $6.5 Million Merger,” January 1995, p. 9. 

“The Future of Mutuality,” January 1995, p. 13. 

“Financial Ratio Analysis: Why?” January 1995, p. 40. 

“Employee Relations During Times of Change,” 
July 1995, p. 27. 





“Engaging an Exchange,” September 1995, p. 19. 

“Investor Relations Resources,” September 1995, 
p- 22. 

“A Merger of Equals,” October 1995, p. 10. 

“Analyzing the Analysts,” October 1995, p. 14. 

“And the Winner Is...,” October 1995, p. 16. 

“Rounding Up Branches,” October 1995, p. 27. 

“A Match Made on Staten Island,” October 1995, 
p- 28. 

“Trading Places,” November 1995, p. 6. 

“More on ‘Engaging an Exchange,” November 
1995, p. 7. 

“Making the ‘A’ List,” November 1995, p. 28. 

“Annual Board ‘Risk Reviews’ Recommended by 
Expert,” December 1995, p. 47. 


CUNTON ADMINISTRATION 


“FHLB Reforms and Responsibilities,” April 1995, 
p. 6. 

“Testimony: Statistics vs. Heart,” May 1995, p. 9. 

“Reforming the FHLB System,” May 1995, p. 28. 

“Building Partnerships,” July 1995, p. 9. 

“A Vision of FHA,” July 1995, p. 12. 

“New Homeownership Record Attainable,” 
December 1995, p. 7. 

“Helfer: SAIF Resolution Important to Public 
Confidence,” December 1995, p. 8. 


COMMERCAL LENDING 


“A Secondary Market for Commercial Loans: Pipe 
Dream or a Reality?” December 1994, p. 13. 
“Buyer’s Market Predicted,” January 1995, p. 10. 
“Hope for Commercial Rents,” March 1995, p. 6. 
“Whither the REITs?” May 1995, p. 18. 
*“SBA Reduces Loan Guarantees,” July 1995, p. 8. 
“It Pays to Diversify,” July 1995, p. 17. 
“Purchasing Cards on the Rise,” July 1995, p. 47. 
“Small Business Owners Note Banking Concerns,” 
August 1995, p. 8. 
“Recruiting Business Customers,” August 1995, 
p. 42. 
“Higher Fees, Greater Automation Predicted for 
SBA Lending,” August 1995, p. 43. 
“Information at Your Fingertips,” August 1995, 
p. 43. 
“The Lagging Commercial Real Estate Market,” 
September 1995, p. 37. 
“A Match Made on Staten Island,” October 1995, 
p. 28. 
“The Commercial Secondary Market,” 
October 1995, p. 44. 


“The CMBS Market: Part II,” November 1995, p. 38. 


COMMUNITY DANYING 


“Phillips Advises Focus on Fundamentals,” 
December 1994, p. 8. 

“The Leader of People’s,” December 1994, p. 32. 

“Product and Income Diversification,” December 
1994, p. 42. 

“Recruiting and Retaining Institution Directors,” 
December 1994, p. 46. 

“Hot Dogs, Apple Pie and Community Banking,” 
January 1995, p. 8. 

“The $6.5 Million Merger,” January 1995, p. 9. 

“The Future of Mutuality,” January 1995, p. 13. 

“Determining Product Profitability,” January 
1995, p. 19. 


“Re-Engineering the Branch Network,” January 
1995, p. 26. 

“A High Price for Glass-Steagall Reform?” February 
1995, p. 6. 

“Improving Profitability,” February 1995, p. 43. 

“Getting the Most Out of Mystery Shopping,” 
February 1995, p. 45. 

“Preparing for New Retail Delivery Systems,” 
February 1995, p. 45. 

“A New Name,” March 1995, p. 8. 

“Bearish on Banking,” March 1995, p. 9. 

“Encouraging Savings,” March 1995, p. 9. 

“Making Compliance More Efficient,” March 
1995, p.27. 

“Demographics on Disk,” March 1995, p. 45. 

“Shopping for an ATM Site,” March 1995, p. 47. 

“Opportunities for Smaller Institutions,” April 
1995, p. 12. 

“Of Common Bondage,” April 1995, p. 12. 

“The Savings Problem,” April 1995, p. 14. 

“Classroom Instruction,” April 1995, p. 16. 


“Adopting a Retailer's Mentality,” April 1995, p. 21. 

“Directors and Managers Can Be Marketers Too,” 
April 1995, p. 45. 

“Hands-on CRA Marketing,” May 1995, p. 6. 

“Up Front Aid Promotes Homeownership,” May 
1995, p. 13. 

“Burden by the Foot,” June 1995, p. 7. 

“Going Global,” June 1995, p. 37. 

“The New Marketing Realities,” July 1995, p. 6. 

“Building Partnerships,” July 1995, p. 9. 

“First Chicago Decision Starts Marketing Wave,” 
July 1995, p. 10. 

“Showing Staying Power,” July 1995, p. 11. 

“A Threat Turned Back,” July 1995, p. 15. 

“Employee Relations During Times of Change,” 
July 1995, p. 27. 

“Sizing Your Strategy,” July 1995, p. 46. 


“Merrill Lynch: No Plans for a Bank,” August 1995, 


p. 6. 

“Exploring New Banking Opportunities,” August 
1995, p. 7. 

“Small Business Owners Note Banking Concerns,” 
August 1995, p. 8. 

“The Heartbeat of the Heartland,” August 1995, 
p- 10. 

“A Happy Opera Tale,” August 1995, p. 16. 


“What’s with the Midwest?” September 1995, p. 35. 


“Court Ruling Advances Institutions’ Goodwill 
Cases,” October 1995, p. 9. 

“A Merger of Equals,” October 1995, p. 10. 

“Rounding Up Branches,” October 1995, p. 27. 

“A Match Made on Staten Island,” October 1995, 
p. 28. 

“The Survey Says: Community Banks Are Here to 
Stay,” November 1995, p. 8. 


“Promoting Mutuality,” November 1995, p. 9. 

“Bags Are Bank’s Trick for Halloween Safety,” 
November 1995, p. 10. 

“Power Marketing,” November 1995, p. 14. 

“Examining Top-Performing Mutuals,” November 
1995, p. 27. 

“Marketing Campaign Emphasizes Community's 

Unique History,” November 1995, p. 45. 

“Cooperative Effort Needed to Achieve Charter 
Modernization,” December 1995, p. 7. 

“Helfer: SAIF Resolution Important to Public 
Confidence,” December 1995, p. 8. 

“Fiechter Says Marketplace Should Determine 
Charters,” December 1995, p. 8. 

“Summit Needed to Move Industry Into the 
Next Century,” December 1995, p. 9. 

“A Great Westerner in Washington,” December 
1995, p. 10. 

“Courting Real Estate Agents,” December 1995, 


MARCH 


Savings & 
Conmiimnily 


“A Secondary Market for Commercial Loans: Pipe 
Dream or a Reality?” December 1994, p. 13. 

“Staying Out of Harm’s Way,” December 1994, 
p- 47. 

“Exerting Leverage,” January 1995, p. 6. 

“Community Groups Fault Revised CRA Plan,” 
January 1995, p. 8. 

“A Commitment to Fair Lending,” January 1995, 
p- 9. 

“Funding the American Dream,” January 1995, 
p. 10. 

“Consider Organizational Structure in Expanding 
Community Lending,” January 1995, p. 44. 

“Corporate Involvement and the Community,” 
January 1995, p. 46. 

“A New, improved FHA,” February 1995, p. 6. 

“Exploring Consortium Lending,” February 1995, 
p- 7. 

“Building a Better HUD,” March 1995, p. 11. 

“Home Maintenance Made Easy,” April 1995, 
p- 10. 

“Hands-on CRA Marketing,” May 1995, p. 6. 

“Multi-Thrift CDC Under Development,” May 
1995, p. 10. 

“Up Front Aid Promotes Homeownership,” May 
1995, p. 13. 

“Building Partnerships,” July 1995, p. 9. 

“Making a Compact with Communities,” July 
1995, p. 10. 

“A Vision of FHA,” July 1995, p. 12. 

“Reaching Nontraditional Borrowers,” July 1995, 
p- 22. 


America’s Community Banker DECEMBER 1995 33 


XFQNI WHITOLIAT 5661 





199C LDITORIAL INDEX 


“Exploring New Banking Opportunities,” August 
1995, p. 7. 

“The Heartbeat of the Heartland,” August 1995, 
p- 10. 

“A Happy Opera Tale,” August 1995, p. 16. 

“Seminar Promotes Housing Opportunities,” 
September 1995, p. 7. 

“Staying on Top of Problem Projects,” October 
1995, p. 37. 

“CDB Initiatives Advance,” October 1995, p. 47. 

“New Homeownership Record Attainable,” 
December 1995, p. 7. 

“Regulators Pledge to Make New CRA Work,” 
December 1995, p. 46. 


COMMUNITY REINVESTMENT ACT 


“Best Practices’: MBA’s Answer to CRA,” 
December 1994, p. 8. 

“Exerting Leverage,” January 1995, p. 6. 

“Community Groups Fault Revised CRA Plan,” 
January 1995, p. 8. 

“Consider Organizational Structure in Expanding 
Community Lending,” January 1995, p. 44. 

“Corporate Involvement and the Community,” 
January 1995, p. 46. 

“Exploring Consortium Lending,” February 1995, 
p. 7. 

“Changing Regulations in “95?” February 1995, p. 10. 

“Managing Examination Anxiety,” April 1995, p. 

46. 


APRIL 


OUTTA 


Banker 


“Hands-on CRA Marketing,” May 1995, p. 6. 

“The Rewards of Minority Marketing,” May 1995, 
p. 12. 

“Inside FFIEC,” May 1995, p. 35. 

“Reaching Nontraditional Borrowers,” July 1995, 
p22: 

“New CRA May Be No Relief,” August 1995, p. 6. 

“The Heartbeat of the Heartland,” August 1995, 
p- 10. 

“Mapmaker, Mapmaker,” August 1995, p. 31. 

“Surfing the Internet for Maps,” August 1995, p. 35. 

“Seminar Promotes Housing Opportunities,” 
September 1995, p. 7. 

“Building a Foundation in Manufactured 
Housing,” September 1995, p. 12. 

“Regulators Pledge to Make New CRA Work,” 
December 1995, p. 46. 


CONSUMER LENDING 


“Panning for Gold,” January 1995, p. 47. 
“Holiday Shoppers Preferred Plastic,” February 
1995, p. 8. 


“Managing the Paper Flow,” February 1995, p. 19. 


“The Time Advantage,” February 1995, p. 22. 

“The Internet and Credit Cards,” February 1995, 
p. 46. 

“Rebates Boost Home Equity Lending,” March 
1995, p. 47. 

“Considering Secured Cards,” June 1995, p. 46. 

“Trends in Home Equity Lending,” September 
1995, p. 28. 

“A Loan for All Seasons,” September 1995, p. 31. 

“Loans on Demand,” September 1995, p. 47. 

“Home Equity Delinquencies Steady,” November 
1995, p. 6. 

“Traditional Credit Cards: Saturation or 
Maturation?” November 1995, p. 21. 


“Taking on Too Much Debt?” November 1995, p. 23. 


DATA PROCESSING 


“Determining Product Profitability,” January 
1995, p. 19. 

“Re-Engineering the Branch Network,” January 
1995, p. 26. 

“Fiserv to Acquire CBIS Subsidiary,” January 1995, 
p. 47. 

“The Personnel Factor,” January 1995, p. 48. 

“Virtual Banking,” February 1995, p. 9. 


“Managing the Paper Flow,” February 1995, p. 19. 


“The Time Advantage,” February 1995, p. 22. 
“Preparing for New Retail Delivery Systems,” 
February 1995, p. 45. 


Community 
Banker 


“The Tell-Tale Signs of Internal Fraud,” February 
1995, p. 46. 

“The Internet and Credit Cards,” February 1995, 
p. 46. 

“Cutting Internet Tolls,” February 1995, p. 47. 

“On-Line Home Shopping,” March 1995, p. 43. 

“Returning Home,” March 1995, p. 45. 

“Shopping for an ATM Site,” March 1995, p. 47. 

“Justifying the Cost of Technology,” March 1995, 
p. 47. 

“The Nanosecond Manager,” April 1995, p. 28. 

“Dear Boss, Go to Camp,” April 1995, p. 30. 

“Avoiding High-Tech Mishaps,” April 1995, p. 44. 

“Securing Computer Systems,” April 1995, p. 44. 

“The Changing Business of Check Collection,” 
April 1995, p. 46. 

“EDS Buys Mortgage Software Company,” April 
1995, p. 47. 

“Flserv Tackles Chase’s Check Processing 
Operation,” April 1995, p. 47. 

“The Case for Outsourcing,” May 1995, p. 45. 

“EDS Expands Relationship with Great Western, 

Moves to New Check Imaging Technology,” May 
1995, p. 47. 
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“A Farewell to the Mainframe?” June 1995, p. 17. 

“The Information Highway and You,” June 1995, 
p. 29. 

“Information Please,” June 1995, p. 30. 

“The Home Banking Trend,” July 1995, p. 33. 

“Promoting Electronic Payments,” July 1995, p. 35. 

“Re-Engineering to Grow Profits,” July 1995, p. 45. 

“High-Tech Teamwork,” July 1995, p. 45. 

“Fiserv Purchases Information Technology Inc.,” 
July 1995, p. 47. 

“Dispatching the Paper,” August 1995, p. 41. 

“Technology as a Profit Driver,” August 1995, 
p. 41. 

“Better Service, Lower Costs,” August 1995, p. 42. 

“FAST Customer Service,” August 1995, p. 43. 

“EDS Buys Cincinnati FHLBank’s Check 
Processing Operations,” November 1995, p. 43. 

“CFI and Fiserv Ink Marketing Pact,” November 
1995, p. 45. 

“Check Imaging as a Marketing Tool,” November 
1995, p. 45. 

“The Changing Business of Check Collection,” 
November 1995, p. 47. 

“FIserv Acquires ALLTEL Check Processing 
Division,” November 1995, p. 48. 


FAIR LENDING 


“Fiechter Issues Call for Fair Lending Consistency,” 
December 1994, p. 6. 

“Best Practices’: MBA’s Answer to CRA,” 
December 1994, p. 8. 

“Staying Out of Harm’s Way,” December 1994, 
p. 47. 

“Exerting Leverage,” January 1995, p. 6. 

“A Commitment to Fair Lending,” January 1995, 
p: 9. 

“Mortgage Bankers Feel Sting of Bias Hunters,” 
February 1995, p. 8. 

“Testing for Nondiscrimination,” February 1995, 
p. 25. 

“The New World of Automated Underwriting,” 
March 1995, p. 17. 

“Civil Rights Commission Targets Mortgage 
Discrimination,” April 1995, p. 9. 

“Windows to Fair Lending,” June 1995, p. 18. 

“New Fronts in Fair Lending,” July 1995, p. 21. 

“Reaching Nontraditional Borrowers,” July 1995, 
p: 22. 

“The Evidence on Fair Lending,” July 1995, p. 42. 


FULD SYSTEM 


“Facing the Future: The FHLBanks,” March 1995, 
p. 13. 

“FHLB Reforms and Responsibilities,” April 1995, p. 

6. 

“Reforming the FHLB System,” May 1995, p. 28. 

“Beyond the Advance Window,” May 1995, p. 


INVESTMENTS 


“Beware of Derivative Risk, Say Regulators,” 
December 1994, p. 7. 

“Examining Floating-Rate CMOs,” December 1994, 
p. 40. 

“Higher Rates Forecast,” January 1995, p. 9. 

“Financial Ratio Analysis: Why?” January 1995, p. 40. 

“No Derivative Legislation Needed: Senate,” 
February 1995, p. 10. 





“Investment Strategies for 1995,” February 1995, 
p. 40. 

“Back to the Basics,” March 1995, p. 36. 

“A Primer on Interest-Rate Swaps,” March 1995, 
p. 40. 

“The Perfect Portfolio,” April 1995, p. 42. 

“The Perfect Plan,” May 1995, p. 40. 

“A Liquid Strategy,” May 1995, p. 42. 

“The FOMC Dozen,” June 1995, p. 10. 

“The Perfect Portfolio Purchase,” June 1995, p. 42. 

“The Perfect Portfolio Report,” July 1995, p. 40. 

“Performance on Purpose,” August 1995, p. 36. 

“Understanding Interest-Rate Risk,” September 1995, 
p. 40. 

“Credit Risk in Context,” October 1995, p. 40. 

“Liability Logic,” November 1995, p. 36. 

“A Great Westerner in Washington,” December 
1995, p. 10. 

“FAS 115: The Second Time Around,” December 
1995, p. 42. 

“Deciphering IRR Models,” December 1995, 
p. 44. 


LEGISLATION 


“Taking Aim at Glass-Steagall?” January 1995, 
p. 6. 

“A High Price for Glass-Steagall Reform?” February 
1995, p. 6. 

“No Derivative Legislation Needed: Senate,” 
February 1995, p. 10. 

“Encouraging Savings,” March 1995, p. 9. 

“Building a Better HUD,” March 1995, p. 11. 

“Facing the Future: the FHLBanks,” March 1995, 
p. 13. 

“FHLB Reforms and Responsibilities,” April 1995, 
p. 6. 

“BIF-SAIF Disparity Poses Risks: D’Amato,” April 
1995, p. 8. 

“Congress to Oppose Cisneros’ HUD Proposals,” 
April 1995, p. 8. 

“FDIC Chairman Expresses SAIF Concern,” April 
1995, p. 8. 

“BIF-SAIF Bills Introduced,” May 1995, p. 8. 

“Testimony: Statistics vs. Heart,” May 1995, p. 9. 

“Reforming the FHLB System,” May 1995, p. 28. 

“Burden by the Foot,” June 1995, p. 7. 


“The Beginning of the End Game?” May 1995, p. 7. 


“House Banking Committee Marks Up Glass- 
Steagall Repeal,” June 1995, p. 8. 

“Action Continuing on BIF-SAIF,” July 1995, 
p. 8. 

“A Threat Turned Back,” July 1995, p. 15. 

“ACB Advocates One-Time Approach to Saving 
SAIF,” August 1995, p. 6. 

“A Standoff Over Reg Relief,” September 1995, 
p. 8. 

“Making the BIF-SAIF Case,” October 1995, p. 6. 

“Premium Disparity Real,” October 1995, p. 9. 

“Separating the SAIF Recap from Charter Reform,” 
November 1995, p. 7. 

“A Great Westerner in Washington,” December 
1995, p. 10. 

“Cooperative Effort Needed to Achieve Charter 
Modernization,” December 1995, p. 7. 

“Helfer: SAIF Resolution Important to Public 
Confidence,” December 1995, p. 8. 

“Fiechter Says Marketplace Should Determine 
Charters,” December 1995, p. 8. 

“Summit Needed to Move Industry Into the Next 
Century,” December 1995, p. 9. 


MANAGEMENT 


“Product and Income Diversification,” December 
1994, p. 42. 

“Know Your D&O Underwriter,” December 1994, 
p- 44. 

“Recruiting and Retaining Institution Directors,” 
December 1994, p. 46. 

“The Future of Mutuality,” January 1995, p. 13. 

“Determining Product Profitability,” January 
1995, p. 19. 

“Exiting a Business,” January 1995, p. 22. 

“Re-Engineering the Branch Network,” January 
1995, p. 26. 

“Will You Be Able to Afford to Retire?” January 
1995, p. 33. 

“Five Reasons Not to Terminate Your Pension 
Plan,” January 1995, p. 34. 

“Hiring Good Employees,” January 1995, p. 38. 

“Financial Ratio Analysis: Why?” January 1995, p. 40. 

“Dealing with People,” January 1995, p. 44. 

“Testing for Nondiscrimination,” February 1995, 
p- 25. 

“The Risks of Employment References,” February 
1995, p. 31. 

“The Economics of Mortgage Servicing,” February 
1995, p. 38. 

“Investment Strategies for 1995,” February 1995, 
p. 40. 

“Improving Profitability,” February 1995, p. 43. 

“More Employee Rights Recognized,” February 
1995, p. 44. 

“Getting the Most Out of Mystery Shopping,” 
February 1995, p. 45. 

“Preparing for New Retail Delivery Systems,” 
February 1995, p. 45. 

“The Tell-Tale Signs of Internal Fraud,” February 
1995, p. 46. 
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